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1. Management Summary  
As part of the Anti-Corruption and Integrity Promotion (A-CIP) Programme for Customs, the World 

Customs Organization (hereinafter referred to as “WCO”) signed a service agreement on 11th July 

2024 with PricewaterhouseCoopers GmbH Wirtschaftsprüfungsgesellschaft (hereinafter referred to as 

“PwC” or “we” / “us”). Under this agreement, PwC wrote an inception report (IR) for the implementation 

of a Customs Integrity Perception Survey (CIPS) in Ukraine. The IR was submitted on 2nd August 2024 

and the survey was rolled out on 2nd September 2024 in Ukraine. This partnership marks a pivotal step 

in Ukraine’s alignment with global standards to combat corruption and promote integrity in customs. 

To date, more than 25 partner administrations have participated in the CIPS. 

The following summary provides an overview of the main points of this final report as well as the scope 

of this engagement, namely: 

● summary of the inception report; 

● identification of key private sector stakeholders (PSS 0 F); 

● total population sizes for customs officials (CO) and PSS; 

● target and collected sample sizes for CO and PSS with a defined confidence level of ≥95% 

and margin of error of ≤4%; 

● survey mode of delivery; 

● adjustments project timeline; 

● other considerations. 

CIPS aims to assess quantitatively the perception of integrity in customs by customs officers and 

private sector stakeholders. The survey is intended to provide insights that can be used to target and 

adjust anti-corruption and integrity promotion measures specific to the customs administrative and 

operational context. The State Customs Service of Ukraine (SCS) will benefit from the programme’s 

focus on the importance of leveraging advanced statistics and data management techniques to 

enhance decision-making processes within customs services. The main results are summarised in this 

report and outlined below as follows: 

● The targeted sample size was calculated to be 1,008 respondents (598 PSS, and 410 CO). 

This sample size has been calculated to provide a 95% confidence level with a 4% margin of 

error. 

● A margin of error of 3.7% was reached for CO. For PSS, a margin of error 4.5% was reached. 

● The collected CO sample exceeded the targeted sample size, with 448 CO having participated 

in the survey. Regarding PSS participants, the targeted sample was not fully reached, with 

477 PSS participating. Nevertheless, the overall weighted completion rate for CO and PSS 

participants combined stands at 88.0%1.  

● The aforementioned is summarised in table 1. 

  

 
1 A weighted completion rate calculates overall completion by considering cases where collected data exceeds the target, 

enhancing accuracy. It assigns the lower value of either the target or collected sample for each stakeholder group. 
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Table 1: CIPS participation data 

 
Customs Officials Private Sector Stakeholders 

Estimated Sample Size 410 598 

Collected Sample 448 477 

Completion Rate 109.3% 79.8% 

Margin of error 3.7% 4.5% 

● Questions about gender, seniority, and function were added at the beginning of the survey 

questionnaire to obtain further insights into the demographic background of the participants. 

Overall, 79.9% identified themselves as “Man”. About 20% of participants identified 

themselves as “Woman”. Less than 1% identified themselves as “Other”.  

● With regards to the seniority level, slightly more than half of the CO participants had more than 

16 years of experience (56.3%). Close to 24% had 6-15 years of experience, and about 20% 

had 0-5 years working experience. Years of experience were more equally distributed in the 

PSS participants. More than a third (38.4%) had 0-5 years of working experience, less than 

30% had 6-15 years of working experience and the remaining participants had above 16 years 

working experience. CO were further asked whether they are in a leadership position, 84.6% 

of all CO participants answered with a “Yes”. The aforementioned is visualised in figure 1. For 

a more detailed analysis on a stakeholder level, please refer to section 5.  

Figure 1. Demographic overview of participants 

 

● The biggest challenge that arose during the conduct of CIPS, related to the low presence of 

PSS at some locations and changes in operability of customs posts because of ongoing 

conflict. Furthermore, due to the Martial Law in Ukraine most customs declarations by PSS 

are made electronically. As a result, adjustments and changes were made to the initially 

planned timeline and locations to optimise the data collection.  
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2. Preface and Scope  
The A-CIP Programme is a multi-year project with a focus on Anti-Corruption and Integrity Promotion 

in customs. The programme was first commenced in January 2019 by the WCO and is supported with 

funding initially provided by the Norwegian Agency for Development Cooperation (Norad) and later by 

the Government of Canada.  

The overall objective is to improve the business and law enforcement environment for cross-border 

trade as well as governance and integrity in customs for selected WCO member countries. In a 

significant move to further bolster efforts under its existing Anti-Corruption Programme, the SCS of 

Ukraine has officially partnered with and joined the WCO’s A-CIP. This partnership marks a pivotal 

step in Ukraine’s alignment with global standards to combat corruption and promote integrity in 

customs. 

The ongoing war in Ukraine has significantly strained the country’s resources and governance, 

highlighting both the challenges and efforts in combating corruption amidst the turmoil. This is a special 

situation that needs to be accounted for on a regular basis, which makes the partnership between 

SCS and WCO of high importance and relevance. 

Ukraine’s participation in the A-CIP is expected to further improve the business and law enforcement 

environment for cross-border trade in the country by leveraging the WCO’s integrity promotion and 

anti-corruption tools and access to resources, practices, and expertise among its 186 Members. These 

will support Ukraine’s efforts as it continues to make changes to the operational and administrative 

context that restrict corrupt behaviour and promote good governance in its SCS. These changes will 

be guided by and align with WCO standards that seek specifically to combat corruption in customs 

administration and operations. 

An integral part of the SCS’s activities supported by the A-CIP was the conduct of CIPS together with 

the support of WCO and PwC. CIPS aims at assessing quantitatively the perception of integrity in 

customs by including the perspective of both customs officers and private sector stakeholders. The 

survey is intended to provide insights that can be used to target and adjust anti-corruption and integrity 

promotion measures specific to the customs administrative and operational context. Additionally, the 

SCS will benefit from the Programme’s focus on the importance of leveraging advanced statistics and 

data management techniques to enhance decision-making processes within customs services. To 

date, more than 25 partner administrations have participated in the CIPS. 

The WCO A-CIP Programme provides technical assistance and capacity-building support to WCO 

Member administrations implementing integrity-related initiatives. Consequently, the CIPS results will 

be evaluated in accordance with the ten key factors of the WCO Revised Arusha Declaration 2 F

2: 

1. Leadership and Commitment  

2. Regulatory Framework  

3. Transparency  

4. Automation  

5. Reform and Modernization 

6. Audit and Investigation  

7. Code of Conduct  

8. Human Resource Management  

 
2 WCO Revised Arusha Declaration Concerning Good Governance and Integrity in Customs 

https://rad.wcoomd.org/
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9. Morale and Organizational Culture  

10. Relationship with the Private Sector 

The WCO signed a service agreement on 11th July 2024 with PwC Germany to conduct CIPS in 

Ukraine. The scope of services to be provided by PwC Germany includes the following: 

a) Preparation of an inception report containing a validation of the proposed approach and 

methodology, adapted for each participating country including: 

i) validation of PSS population through open-source databases and numbers reported by SCS. 

ii) Sample frames for customs and private sector representatives. 

iii) Sample sizes (for a target confidence level of ≥95% and margin of error of ≤ 4%) 

iv) Survey mode of delivery 

v) Development of communication materials. 

vi) Conduct the CIPS using the questionnaires provided for CO and for PSS, as well as the 

approach and methodology determined in a) above.  

 

b) Provision of raw survey results data and a final report for Ukraine. 

The document at hand presents the final report as agreed in the service agreement. The remainder of 

this document is structured as follows: 

• Chapter 3: summarises the results of the IR and any relevant changes with regards to the 

sample sizes, the location and timeline of the data collection, as well as the communication 

campaign strategy. 

• Chapter 4: outlines the data gathered via MSS. 

• Chapter 5: discusses an overview of the CIPS collected data along with lessons learned. 

• Chapter 6: gives an overview over considerations and general terms of the engagement. 

• Chapter 7: concludes the report with some final remarks. 
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3. Results of the IR 
This chapter presents an overview of the survey approach and methodology, which was designed in 

the IR. For detailed information regarding the development of the approach and methodology please 

refer to the IR. 

3.1. Definition of the sample sizes 

Population numbers for CO were reported to PwC Germany by SCS. The population data regarding 

PSS was obtained through the assessment of data obtained from ORBIS.3 Several steps of filtration 

were applied to this data to remain with solely the number of companies that meet the requirements 

and assumptions of the methodology, described in Chapter 3.2 in the IR. 

The population data obtained was used as a basis for the sample size estimation. Sample sizes for 

each stakeholder group were calculated using a 95% confidence level and a 4% margin of error. To 

define the sample size for both target groups, a sample formula was used. The result of this calculation 

and final sample numbers are displayed in table 2.  

 

Table 2: Population and Sample Size per stakeholder 

 Customs Officials Private Sector Stakeholders 

Estimated Sample Size 410 598 

Collected Sample 448 477 

3.2. Sampling method and data quality 

For the sample to be considered representative, two conditions need to be met:  

● Random sampling; 

● A certain minimum number of people (sample size) must be surveyed. 

The Mobile Survey Stations (MSS) approach, as described in the following chapter, offers the 

advantage of random sampling with every person of the target group having the same chance of 

getting into the sample. Additionally, performing the survey directly at SCS locations facilitates the 

participation for CO and PSS, as CO can directly participate at their workplace and PSS can use the 

time while waiting to conduct their business to take the survey. 

Furthermore, an additional section was included containing questions on demographic characteristics 

such as gender, years of experience and if a leadership position is held. This enables us to differentiate 

between the integrity perception of different demographic groups. For further information the 

demographic questions are provided in Annex 3.1: A.  

 
3 ORBIS is a comparable data resource on private companies with information on close to 450 million companies and entities 

across the globe – 45 million of these have detailed financial information. 

https://www.bvdinfo.com/en-gb/our-products/data/international/orbis
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3.3. Data collection, location, and timeline 

The MSS uses tablets in “Kiosk”4 mode, preconfigured to run the Qualtrics Offline app for surveying. 

PwC Ukraine staff can only connect to trusted networks. Responses were collected and stored 

temporarily in an encrypted format. Once connected to a trusted network, responses were transferred 

via TLS encryption to PwC Germany’s server in Qualtrics XM and then were automatically deleted 

from the tablets. This ensured confidentiality, anonymity, and protection against internet issues, power 

outages, or tablet damage. Data could then be processed from the webserver. Data collection took 

place on site at SCS locations or other locations designated by SCS and indicated below. The process 

flow of data collection is displayed in figure 2. 

Figure 2: Process flow of MSS 

 

The survey was conducted over a period of four weeks between 2nd and 27th September 2024. During 

the survey period, different locations were visited to reach as many CO and PSS as possible to 

participate in the survey. These stations were set up in private rooms/areas to provide privacy and 

confidentiality. Every person taking the survey was validated by a member of staff of PwC Ukraine and 

given access to the MSS (which is secured with a strong password policy), thus ensuring a high level 

of data anonymity. 

The survey locations were chosen based on a heatmap analysis. This allowed for the identification of 

areas with high concentrations of CO and PSS. Additionally, the SCS also suggested locations which 

it deemed feasible and with lower exposure to risk. The results of the heatmap analysis were consistent 

with these suggestions. 

Regarding dating of the surveys, public holidays in Ukraine were considered. As the political and 

security landscape in Ukraine remains challenging, PwC employees were restricted to travel only 

within certain areas where their security was not threatened.  

Several changes had to be to the locations and timeline throughout the conduct of CIPS. Examples of 

this and the subsequent remedy include: 

● There was a low presence of PSS at some posts. Since customs declarations are now 

processed electronically, it is often unnecessary for PSS to visit the customs posts in person. 

As a measure, SCS in alignment with PwC Ukraine added several customs posts in the Lviv 

 
4 Unauthorised access and usage of other applications is restricted. 
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region to the locations, to reach more PSS participants, as here PSS typically visit the customs 

more often.  

● The participation of PSS was further limited due to Martial Law in Ukraine, leading to the 

presence of even fewer PSS and customs posts. To remedy this, SCS, in alignment with PwC 

Ukraine, agreed to add two days for CIPS collection at five additional locations in Kyiv. 

● As a result of the ongoing war, one location was no longer operational. Hence, additional 

locations in Kyiv were visited instead. 

In cooperation with the SCS and the WCO, changes to locations as well as communication to 

stakeholders were organised on short notice to raise awareness and maintain participation numbers. 

Table 3 provides an overview of the final timeline and survey locations which were visited by PwC 

staff. 

Table 3:Timeline and Locations of Partner Countries 

Date City/Oblast Location 

9/2/2024 Kyiv UkrPoshta, Heorhiia Kirpy street 

9/3/2024 Kyiv Stolychnyi, Novopyrohivska str., 58 

9/4/2024 Kyiv Spetsializovanyi, Luhova str., 9 

9/5/2024 Kyiv Zakhidnyi, Malynska str., 20 

9/6/2024 Kyiv Lisky, Dovbusha str., 22 

9/9/2024 Zakarpatska oblast BCP “Chop - Zakhon”, Solomonovo, Chop, Holovna str., 18B 

9/11/2024 Lviv oblast Krakovets, Mykhaila Verbytskoho St, 54 

9/12/2024 Lviv oblast Rata, Hrebinskoho str., 28 

9/13/2024 Lviv oblast Murovane 

9/16/2024 
Chernivetska 

oblast 
Vadyl-siret-vikshany, Cherepkivtsi, Pryvokzalna str., 3A,  

9/17/2024 
Chernivetska 

oblast 
Vadyl-siret-vikshany,  Terebleche, Holovna str., 2K 

9/19/2024 
Kyiv Vishneve (Promyslova str., 2A), Chaiky (Antonova str., 1A, Myru 

str., 4) 

9/20/2024 Kyiv Skhidnyi, Promyslova str., 72, Hoholivska str., 1A 

9/23/2024 Volyn oblast Yahodyn-dorohusk, Pryzaliznychna str. 13, 44350 Rymachi 

9/24/2024 Volyn oblast Yahodyn-dorohusk, Prykordonnykiv str. 1, 44332 Starovoitove 

9/27/2024 Kyiv Vishneve,  Hetmanska str., 51 

9/27/2024 Kyiv Vishneve, Velyka Kiltseva str., 110A 

9/27/2024 Kyiv Vishneve, Sadova str., 26A 

3.4. Communication campaign and social media 

As described in section 5 of the IR, the aim of the communication campaign was to raise awareness 

and provide information about the survey to all potential participants. It aimed at providing general 

information about the survey, the method of data collection as well as data handling. A special 

emphasis was placed on confidentiality, anonymity, and data privacy. This was done to receive a high 

level of credibility in the responses, as the respondents would feel more inclined to give truthful 

answers on the sensitive topic of integrity. 
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Various communication channels were used to distribute the relevant information about the CIPS. Print 

materials were produced for the SCS locations, aimed at drawing the attention of forwarders, customs 

brokers, and other representatives of PSS. Prints were produced in both English and Ukrainian. They 

were shared across key locations and placed in the Customs Offices and/or in the vicinity around the 

selected MSS locations. Table 5 provides a summary of the number of such posters printed.  

Table 4: Number of flyers and posters printed 

 
Ukrainian English Total 

A4 Posters printed 100 50 150 

 

Besides printed materials, CIPS was also communicated to potential participants digitally. Firstly, the 

SCS shared the information in form of a post on their website. Further, the information was distributed 

via the PwC Ukraine network with various local associations, specifically the Public Council of the 

SCS, the Union of Ukrainian Enterprises, the Association of Customs Brokers in Lviv, the Customs 

Brokerage Association in Kyiv, the American Chamber of Commerce (ACC) in Ukraine and the 

European Business Association (EBA). These organisations shared the provided information with their 

members via official communication by email, as well as through posts in their member groups on 

social media. Further, PwC Ukraine also communicated the CIPS via their resources, making a 

publication on their website. The communication materials were addressed towards the two target 

groups (i.e., CO and PSS) and were distributed in both English and Ukrainian.  

The approved templates of the materials can be found in the Annexes of the IR. Examples of the digital 

distribution of the materials can be found in Annex 3.3.  
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4. Data processing 
As discussed in Chapter 3, the collection of data was conducted via MSS which made use of the 

application Qualtrics Offline app (through which the surveying was done). The application was installed 

on tablets which were then locked in Kiosk mode (i.e., unauthorised access and usage of other 

applications was restricted). The MSS are programmed to collect responses and to temporarily store 

them in an encrypted and unreadable format. Once connection to a trusted network has been 

established, the answers provided by the respondents will be automatically transferred via a Transport 

Layer Security (TLS) encryption (also known as HTTPS) to PwC Germany’s server space in Qualtrics 

XM. All collected responses were completely anonymized (including IP Address and Geolocation data) 

and could not be accessed without a PwC license and proper authentication. Through the user 

interface of Qualtrics the data was directly downloaded in a CSV format and was then transferred to 

the PwC Forensic Data Analytics team for further analysis.  

All CSVs were then imported into a new database on Microsoft Power Query, where data 

transformation steps were applied to clean the information and bring it to a standardised format. 

Overall, 930 rows (including headers) were loaded where each row represents the response data of 

one participant. A data quality check was conducted to see if all data was loaded successfully, if there 

were any formatting differences, and/or if there was any missing data. Responses with that were 

incomplete or did not consent to the privacy policy were removed. In the end, 925 rows (or responses) 

remained which results in 99.5% retained cleaned data. 

It should be further noted that a “skip logic” was applied in section 7 (Code of Conduct) of the CO 

questionnaire as well as in sections 5 (Reform and Modernization) and 6 (Audit and Investigation) of 

the PSS questionnaires. In other words, depending on how certain questions were answered by 

participants, their choice influenced whether other questions were presented later in the survey. In 

such cases, the answers to these questions were set to “n/a” (not applicable). Figure 3 and figure 4 

visually represent how the skip logic was implemented in MSS. 

Question Q6d. in section 6 (Audit and Investigation) of the CO questionnaire, allowed participants to 

provide multiple answers. One of the available options “Do Nothing” is exclusive, meaning that if it is 

selected by the participants, the rest of the options would be not applicable. A check was conducted 

to verify if that is the case. No issues were detected with the data. 
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Figure 3: Skip logic implemented in section 7 in CO Survey 

 

 

Figure 4: Skip logic implemented in sections 5 and 6 in PSS Survey 

 

 

Once the data processing was completed, the resulting tables were exported into one excel workbook 

in separate worksheets, each containing the raw responses of CO and PSS respectively. The excel 

workbook was delivered as an appendix to this report.  
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5. Results from CIPS 
In total 448 CO and 598 PSS participated in the survey, which represents 88% of the estimated 

sample size. The estimated and actual sample sizes for stakeholder groups are displayed in table 6. 

Table 5: CIPS participation data 

 
Customs Officials Private Sector Stakeholders 

Estimated Sample Size 410 598 

Collected Sample 448 477 

Completion Rate 109.3% 79.8% 

Margin of Error 3.7% 4.5% 

While the collected PSS sample did not fully meet the targeted size, the CO participant numbers 

exceeded it. Nevertheless, with a margin of error between 3.7% (CO) and 4.5% (PSS), the results are 

still statistically representative. 

Regarding the completion rate, the number of CO surveyed exceeded the targeted sample, hence 

leading to a completion rate of 109.3%. However, using this number to determine the overall 

completion rate would present an inaccurate result for overall analysis. To correct this, a weighted 

completion rate is calculated by assigning a full (100%) completion rate to the CO data, and then 

integrating this adjusted figure with the rest of the data. As a result, the weighted completion rate is 

88%, which provides a more accurate reflection of the survey's completion rate compared to the 

unweighted rate of 94.6%. 

As mentioned in the IR, the questionnaire contained questions on certain demographics of the 

participants, such as gender, experience, stakeholder type and whether the participant is in a 

leadership position. This information was used to control for differences in the perception of integrity 

across these different demographic groups. 

Figure 5 provides an overview over the demographics within the collected sample. Slightly more PSS 

(around 51.6%) participated in the CIPS than CO (approximately 48.4%). Regarding gender, a far 

bigger share of the participants in the survey identified themselves as men (79.9%), whereas around 

20% identified themselves as women. It is worth noting that the gender imbalance was more prominent 

in the PSS participants, with those identifying themselves as women making up 10.3% of the 

participants. Less than 1% of all participants answered with “Prefer not to say/other”.  

Regarding the level of seniority, the collected sample displays a somewhat skewed distribution, with 

the biggest proportion of participants (44.3%) having experience of 16 years or more. The other 

categories of experience are more equally distributed. A similar number of respondents represent 

those with 0-5 years of experience (29.3%) and those with 6-15 years (26.6%).  
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The outlook for seniority changes when considering the stakeholder groups separately, namely the 

CO sample data displays more highly experienced participants, with more than half (56.3%) having 16 

or more years of experience. Those with 6-15 years of experience (23.7%) and 0-5 years (20.1%) 

were more equally distributed. The biggest share of PSS respondents, on the other hand, had 0-5 

years of experience (38.4%). 29.4% of PSS had 6-15 years of experience, and 32.3% had 16 years 

or more of experience. 

Regarding leadership roles, around 84.6% of the CO reported being in leadership positions. Of CO 

participants that identified as women, 93.2% have leadership roles, which is relatively higher than male 

participants, of which 81.0% reported holding a leadership role.  

The detailed results of the CIPS in Ukraine can be found in Annex 5.  
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Figure 5: Sample divided by demographic factors 

 

 

 

 

 

  

Leadership 

 

 

Seniority Gender Stakeholder Total Amount 
Participants 

4,926 

CO 
2,883 (58.53%) 

Man 
1,339 (27.18%) 

0-5 years 
548 (11.12%) 

No 
440 (8.93%) 

Yes 
108 (2.19%) 

6-15 years 
365 (7.41%) 

No 
297 (6.03%) 

Yes 
68 (1.38%) 

16 years or more 
426 (8.65%) 

No 
270 (5.48%) 

Yes 
156 (3.17%) 

Woman 
1,534 (31.14%) 

0-5 years 
566 (11.49%) 

No 
481 (9.76%) 

Yes 
85 (1.73%) 

6-15 years 
475 (9.64%) 

No 
387 (7.86%) 

Yes 
88 (1.79%) 

16 years or more 
493 (10.01%) 

No 
347 (7.04%) 

Yes 
146 (2.96%) 

Other 
10 (0.20%) 

6-15 years 
5 (0.1%) 

PSS 
2,043 (41.47%) 

Man 
1,502 (30.49%) 

0-5 years 
541 (10.98%) 

6-15 years 
432 (8.77%) 

16 years or more 
529 (10.74%) 

Woman 
535 (10.86%) 

0-5 years 
206 (4.18%) 

6-15 years 
159 (3.23%) 

16 years or more 
170 (3.45%) 

Other 
6 (0.12%) 

0-5 years 
2 (>0.1 %) 

6-15 years 
2 (>0.1 %) 

16 years or more 
2 (>0.1 %) 

0-5 years 
3 (>0.1%) 

No 
3 (>0.1 %) 

No 
3 (>0.1%) 

 Yes 
2 (>0.1%) 

 

16 years or more 
2 (10.01%) 

No 
1 (>0.1 %) 

 Yes 
1 (>0.1 %) 
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6. Considerations and general 
terms of the engagement 

This report has been prepared for the purpose of presenting the WCO the results of our work carried 

out during the entirety of this project. We based some of our work (especially with regards to the 

estimation of samples sizes for both stakeholders) on the information we received from the WCO 

and/or the participating customs administrations.  

Given the above, there is a risk that the information obtained from these sources is incorrect, 

incomplete, inaccurate, or out of date. As a result, PwC cannot be held liable since for this research 

we:  

• have relied upon the data provided to us and accepted it at face value; 

• did not verify the validity or correctness of the data; 

• cannot issue any statements on the quality of the information submitted or the correctness 

of the numbers received; 

• unable to conclusively assess whether all relevant information was made available; 

• cannot rule out the possibility that we would have come to a different conclusion had we 

been aware of further information. 

The nature and scope of our work performed in this project do not comply with the principles of proper 

auditing of financial statements (in accordance with generally recognized IDW auditing standards PS 

200 ff. of the Institut der Wirtschaftsprüfer in Deutschland e. V.). They further do not represent any 

auditing services according to PS 900, ISRE 2400 or SAS 100, but are basically geared toward the 

above-mentioned issues. As a result, we will not provide any attestation or other kind of assurance 

with respect to company data or operational or internal controls. In other words, our report neither 

intends, nor seeks to express an audit opinion on the information presented and, therefore, does not 

constitute an audit and does not provide any assurance, other than that explicitly described in our 

report. 

The following points should be further considered: 

• Our services do not include the development or the pilot testing of the questionnaires.  

• Cross-country comparisons are not part of the scope of work.  

• The data obtained from CIPS represents the perception and opinion of individuals regarding 

corruption, therefore the participants’ data is used to indicate/estimate the level of corruption 

in Customs and not to reflect what the real level of corruption is. These results tend to vary 

over time and are under the influence of multiple external factors which are outside the 

control of PwC. 
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• We performed our work onsite at the survey locations in the participating countries as well 

as in the PwC offices in Berlin, and Düsseldorf throughout the period 11th July 2024 to 10th 

October 2024. Andrea Hampton, A-CIP Programme Manager, was our main contact. In the 

course of our work, other contacts at the WCO were consulted on specific matters and 

issues. 

• This report is intended solely for internal use by the client, as per our agreement. Our reports 

or extracts thereof may not be passed on to third parties without our prior explicit written 

consent. We will not withhold our consent on unreasonable grounds. Only the WCO may 

rely on the facts or conclusions contained in this report. This report therefore cannot be 

regarded as suitable for third parties or other purposes. Should third parties decide to rely 

on this report, they shall do so at their own responsibility. Accordingly, PwC shall not assume 

any responsibility or liability toward these third parties. 

• For the execution of this assignment and our responsibility, also in relation to third parties, 

this letter of engagement and the General Engagement for Wirtschaftsprüfer and 

Wirtschaftsprüfungsgesellschaften, as of 1st January 2024, are authoritative (see Annex 6: 

A). 
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7. Conclusive remarks 
We issue this report to the best of our knowledge and belief on the basis of the documents and 
information provided to us and with reference to our professional standards.  

 

Düsseldorf, 10.10.2024  

 

 

Pricewaterhouse Coopers GmbH  
Wirtschaftsprüfungsgesellschaft 

 

 

 
 

Anita Kim-Reinartz 

Partner 

PwC Risk & Regulatory 

Josefin-Luise von Massow (ppa.) 

Senior Manager 

PwC Risk & Regulatory 
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8. Annex 

Annex 3.1: A – Demographic questions 

Customs Officials 

1. Please indicate if you are a: 

☐ Man 

☐ Woman 

☐ Prefer not to say / Other 

 
2. Please indicate the number of years of experience in the customs administration: 

☐ 0 - 5 

☐ 6 - 15 

☐ 16 or more 

 
3. Please indicate if you supervise employees: 

☐ Yes 

☐ No 

Private Sector Stakeholder Officials 

1. Please indicate if you are a: 

☐ Man 

☐ Woman 

☐ Prefer not to say / Other 

 
2. Please indicate the number of years of experience in the customs administration: 

☐ 0 - 5 

☐ 6 - 15 

☐ 16 or more 
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Annex 3.3: A – Communication Campaign Examples on 
Websites and social media 

SCS’ Website 
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CIPS email invite from SCS shared by Chamber Customs & Trade Facilitation Committee  
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CIPS email invite shared by the European Business Association
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Communication regarding CIPS posted and shared on PwC Ukraine’s website 
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Annex 5: A – Ukraine CIPS results 

WCO_CIPS_UKR_Raw

Data_20240930.xlsx
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Annex 6: A – General Engagement Terms 
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